People Are Different

At Silverlink, we get that health and healthcare costs
— which are enormous, both in size and significance —
are actually the sum of millions of personal, individual
decisions. When one person decides to smoke,
another gets a cancer screening, a third abandons
diabetes medication, a fourth switches to mail-order
pharmacy - these are the individual behaviors that,
taken together, make up the state of our nation’s
health and the costs associated with it.

That is why, when Silverlink set out to transform
healthcare, we went right to the individual. Our
entire focus, our mission, and our method are
about helping our clients move individual people in
impactful, healthier ways — the cumulative effect of
which can save millions of lives and billions of dollars.
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What Sets Us Apart

Technology, expertise, insights. We use the most
sophisticated thinking and approaches from
behavioral science and marketing - combined
with our patented technology that learns as it
goes - to determine what messages move which
people, when, and why.

Our technology is the only healthcare communi-
cations platform that is purpose-built to enable
a test and learn approach —and continually
optimize results.

In the last 8 years, we have worked with 80 of the
largest and most influential healthcare enterprises in the
country to influence over 250 million health decisions.

www.silverlink.com
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Consumer insight: the new face of healthcare.

Our Services

Silverlink provides communications services that
motivate individuals to make better health decisions.
These services deliver immediate and significant
cost savings to both healthcare enterprises and
their members. Silverlink partners with the country’s
leading health plans, population health companies,
and pharmacy benefit managers to deliver targeted,
personalized communications.

Our services span targeted, single-channel programs
through comprehensive services that manage
entire communications processes. Programs include
health, economic, and administrative behaviors and
are focused on the highest impact areas in healthcare.
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About Silverlink

Silverlink knows the healthcare consumer — and we know every point of contact offers a chance to impact their behavior. Our solutions are trusted by 80 of the nation’s largest and
most influential health plans, pharmacy benefit managers and population health companies to build stronger relationships with consumers and dramatically lower costs. Silverlink’s unique
approach combines real-time consumer interactions, behavioral insights and process innovation to unlock the value that consumers represent in healthcare’s complex cost equation.

To learn more about what makes Silverlink the leader in healthcare consumer communications, please visit www.silverlink.com, email info@silverlink.com, or call 1.781.425.5700.
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